VICTOR-JOHN VILLANUEVA

New York, NY | vi@victorjohnart.com | linkedin.com/in/artdirector-vjvillanueva
www.victorjohnart.com

ART DIRECTOR

Art Director focused on shaping culture through visual storytelling. Brings a distinct point of view to design
projects, creating work that captivates while communicating the essence of a brand. Recognized for having a
keen sense for the visual zeitgeist and a deep understanding of brand identity, delivering designs

that are thoughtful, authentic, and culturally resonant.

CORE COMPETENCIES
Art Direction « Creative & Strategic Thinking * Brand Storytelling & Positioning « Packaging & Experiential
Design « Visual Communication  Cross-Functional Collaboration + Adobe Creative Suite (Photoshop,
lllustrator, InDesign) « Al-Driven Image Creation (ChatGPT, MidJourney) « Digital & Social Media Content
Design ¢ Independent Contributor « Languages: Japanese (Intermediate), Spanish (Basic)

CAREER HIGHLIGHTS

» Spearheaded IT Cosmetics’ first Hollywood studio collaboration, designing limited-edition packaging for
IT Brushes for ULTA x WICKED, which generated $2M in sales and elevated brand equity.

* Partnered with beauty influencer Madi Nelson (1M Instagram followers) on a limited-edition shadow stick
collaboration that sold out on ULTA.com the day of launch, driving +60% higher engagement vs.
benchmark and growing brand’s Instagram community by 18K followers within two days.

» Conceived and designed all Limited Edition Brush Sets for IT Brushes for ULTA, reinforcing category
leadership as #1 while fueling a sustained rise in UGC and urgency to purchase.

» Directed the redesign of 30+ IT Brushes for ULTA Core Line SKUs, introducing a unified design system,
refreshed photography, and an updated brand look—elevating shelf presence, strengthening consumer
recognition, and solidifying category dominance.

» Designed an innovative game board PR mailer that sparked a double-digit increase in UGC, amplifying
influencer reach and brand awareness across TikTok and Instagram.

» Produced TikTok content celebrating fashion, movement, and self-expression, cultivating a distinct personal
visual identity and growing an audience to 208K followers / 9.6M+ likes.

» Collaborated with André Leon Talley to launch hand-painted, limited-edition wearable portraits on luxury
T-shirts, building brand awareness and raising funds for the Savannah College of Art and Design.

» Recognized as a featured artist in Paper Magazine, Vogue Italia, America’s Next Top Model, and
The Martha Stewart Show, expanding creative cachet and personal brand visibility.

PROFESSIONAL EXPERIENCE
L’Oréal - IT Cosmetics, Jersey City, NJ Jul 2023 — Apr 2025
Art Director (Branding + Packaging)
Led concept development and execution of high-impact branding and packaging for IT Cosmetics, aligning
creative with brand identity and marketing objectives. Collaborated with cross-functional partners, including
production and project management, to deliver cohesive campaigns on time, within budget, and at premium
quality standards.
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L’Oréal - IT Cosmetics, Jersey City, NJ Dec 2017 — Jun 2023
Senior Designer (Branding, Packaging, Digital)

Designed branding, packaging, and digital assets across promotional sets, brushes, mailers, ads, event
collateral, PR and educational tools, emails, re-targeting ads, and web graphics, while maintaining the design
archive server to streamline cross-functional access. Delivered impactful work including the first “IT Brushes for
ULTA” holiday set to be sold out in its launch year.

Estée Lauder Brands Sept 2015 — Nov 2017
Freelance Graphic Designer, New York, NY

Developed integrated communication assets for Origins, M-A-C Cosmetics, Estée Lauder, and Clinique,
maintaining brand consistency across print and digital platforms.

Macy’s Merchandising Group, New York, NY Mar 2014 — Jun 2015
Graphic Designer

Created original graphic renderings and schematics for Ready-to-Wear and Home Branding Guides,
supporting cohesive brand storytelling across product categories.

New York City Opera, New York, NY Jan 2008 — Dec 2013
Art Director

Led the end-to-end development of creative materials across websites, digital/print ads, publications, collateral,
direct mail, branded merchandise, signage, and social media, strengthening audience engagement and
expanding donor visibility. Designed promotional assets specifically for City Opera Thrift Shop events, boosting
engagement and visibility.

ADDITIONAL PROFESSIONAL EXPERIENCE
JET Program / Berlitz, Kochi / Osaka, Japan Aug 2003 — Dec 2006
English Language Teacher

EDUCATION
Bachelor of Fine Arts (BFA), Graphic Design | School of Visual Arts
Literature and Rhetoric Courses | Binghamton University
Painting and Drawing Courses | National Academy of Design

MEDIA

Vogue Paris

Vogue ltalia

Paper Magazine

New York Times (Bill Cunningham)
America’s Next Top Model
Fashionista.com

Refinery 29

Humans of New York

The Martha Stewart Show

People Espafiol



